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Executive summary 

This report details the findings of the second annual CIMA part qualified salary survey for 
Pakistan.  
 
The 2011 CIMA survey reveals that Pakistan respondents are earning on average 
PKR74,724 in basic monthly salary. However, there is considerable variation, with one-
quarter earning under PKR34,999, while two-fifths earn a basic monthly salary of over 
PKR80,000. Almost one-third are classified by our survey as earning a mid tier basic 
salary of between PKR35,000 and PKR79,999. 
 
Overall, part qualified students are cautiously optimistic about the business environment 
for the coming 12 months in Pakistan. Two-fifths expect an increase in the overall 
profitability of the business in which they work and there is an expected increase in 
staffing expenditure, with two-fifths anticipating salary increases, one-fifth expecting 
increased headcount and just one-tenth anticipating salary freezes. At the same time, 
notable proportions are expecting a recruitment freeze, job cuts, budget cuts and a 
greater focus on business process/policy changes and regulatory issues. 
 
Part qualified students in Pakistan are more positive about their own futures, with 63% 
anticipating an increase in personal salary over the next 12 months at an average of 
14%. However, with inflation currently running high, in real terms, salary increases will be 
lower and around half are anticipating a personal salary increase significantly above the 
current rate of inflation.  
 
The CIMA survey 2011 evidently endorses the fact that the qualification is perceived to 
be a catalyst for career growth among part qualified students. The CIMA qualification is 
seen to create career opportunities by 90% of part qualified students, and 88% believe 
the qualification strengthens the ability to move across all areas of business. The vast 
majority (92%) perceive the CIMA qualification to strengthen the ability to move 
internationally.  
 
Indeed, the majority (85%) of part qualified students are planning to move job within the 
next two years, including over two-fifths (44%) within six months. Of those planning to 
change jobs, a very high proportion (79%) plan to emigrate, with Gulf countries generally 
preferred – this could be due to cultural affinities − the UAE being by far the most popular 
destination, followed by Saudi Arabia, Qatar and Australia. In order to retain the best 
talent, employers in Pakistan will need to ensure that salaries, bonuses, additional 
benefits and working conditions meet the needs of CIMA part qualified students in a 
dynamic and competitive international environment. 
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Economic context 
 
Following strong year-on-year growth in the early part of the last decade, Pakistan’s 
recovery from the global economic crisis has been hampered by natural disasters and 
uncertain trading conditions. 
 
 
Figure 1:  Pakistan GDP and inflation – forecasted trend 

 
Since 2007, consumer inflation has been rising steeply while GDP growth has been 
subdued, and although the GDP estimate for 2010 is more optimistic, much depends on 
the economic and political conditions being right to support increased growth. While the 
2005 earthquake had a huge impact on the Pakistani people, GDP growth remained 
robust until the global economic crisis in 2007. The floods of 2010 are estimated to have 
had a much greater economic impact due to significant damage to crops and physical 
infrastructure. Agriculture is important to Pakistan’s economy and export trade, 
accounting for one-fifth of GDP and employing two-fifths of the workforce.1

 
 

Net foreign investment and world demand for export products remain relatively weak, 
contributing to a large trade deficit and continuing assistance from global NGOs. 
However, significant reforms have been made since the millennium, with the liberalisation 
of trade and investment regimes, the privatisation of utilities, and banking and investment 
reforms. 
 
In the medium term, key considerations are the rates of inflation and unemployment, 
keeping fiscal and trade deficits under control, the stability of political and social elements 

                                                            
1 US Department of State, Bureau of South and Central Asian 
Affairs,http://www.state.gov/r/pa/ei/bgn/3453.htm#econ. Accessed May 2011. 
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and the pace of recovery and reconstruction following the floods. Several million jobs 
were lost or affected in the aftermath of the floods, and rising food prices and demand 
for manufactures are putting continued pressure on inflation. However, fiscal and 
monetary measures need to be carefully balanced against weakened growth, risks to 
security and social unrest. 

Main findings 

Overview of remuneration packages  
 
Survey shows a significant proportion of part qualified students earning a higher 
tier salary 
 
The 2011 CIMA survey reveals that Pakistan respondents are earning on average 
PKR74,724 in basic monthly salary. However, there is considerable variation, with one-
quarter earning under PKR34,999, while two-fifths earn a basic monthly salary of over 
PKR80,000. Almost one-third are classified by our survey as earning a mid tier basic 
salary of between PKR35,000 and PKR79,999. 

 
In addition to the basic salary, the benefits most widely received by part qualified 
students in Pakistan are: 

• healthcare, 
• company car/allowance, 
• bonus, 
• study leave. 

 
Satisfaction with current pay and conditions  
 
With average basic monthly earnings of PKR74,724, 51% of part qualified students in 
Pakistan are satisfied with their earnings. 
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Figure 2:  Monthly remuneration and salary tier 
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Expectations for future pay and conditions 

Part qualified students are cautiously optimistic about the business environment for the 
coming 12 months in Pakistan. Two-fifths expect an increase in the overall profitability of 
the business in which they work, and there is an expectation of increased expenditure on 
staffing: two-fifths anticipate salary increases, while just one-tenth anticipate salary 
freezes. One-fifth are expecting an increase in staff recruitment, while a similar proportion 
are expecting a recruitment freeze, and one in seven expect job cuts. Additionally, one-
quarter of part qualified students anticipate that in the coming 12 months budget cuts will 
be implemented within their employing organisation. There will be a greater focus on 
business process/policy changes and regulatory issues, which are expected by one-third 
of part qualified students. 
 
Figure 3:  Expectations for the business environment 
 

Reduced expenditure and headcount 

 

Reduced performance, increased caution 

 
 

Increased expenditure on staffing 

 

 
Increased performance, more investment 

 
  

39% 

14% 

12% 

12% 

Increase in the 
overall profitability 

of business 

  

 
 

More money 
available for future 

investment 

  

 
 

Increased merger/ 
acquisition activity 

 

 

Increase in 
outsourcing 

 

 

37% 

20% 

12% 

Salary 
increases 

Increase in staff 
recruitment 

  

 

Increased 
spend on staff 

training 

 

 

35% 

31% 

20% 

14% 

0% 

0% 

Business process/ 
policy changes 

Greater focus on  
regulatory issues 

Less money available 
for future investment 

 

 

 

Less outsourcing 

Restricted merger/ 
acquisition activity 

 

 

 
 

Fall in overall 
profitability of business 

 

24% 

18% 

14% 

10% 

10% 

2% 

Budget cuts 

Recruitment 
freeze 

Job cuts 

Salary freezes 

Cuts in funding 
for staff training 

 Salary decreases 

 

Base: (49) 



 
 
6 
 

Positive business sentiment in Pakistan’s economic activity is also reflected in 
expectations for personal salaries, but to much a greater extent. While 37% of part 
qualified students are expecting salary increases across the board within their 
employing businesses, there is much greater optimism in terms of their personal 
salaries, with 63% anticipating an increase in personal salary over the next 12 months. 
This is compared to just one in six who are expecting their salary to be frozen over the 
next 12 months. 
 
 
Figure 4:  Expectations for personal salary and job security 
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The average salary increase will be 14% over the next 12 months. However, there is 
considerable variation. Of the six in ten expecting an increase in salary, a little under one-
third expect an increment of less than 11%. With inflation currently running at above 10% 
(and at significantly higher levels in 2008 and 2009), they will see no increase in real 
terms. A further two-fifths are expecting an increase in personal salary in the range of 
11% to 19.9%, and one in four are expecting an increase of over 20%. Overall, about half 
are likely to see a salary increase that provides a significant increase above inflation.   
 
 
Figure 5:  Expectations for increase in personal salary 

 
 
Compared with other (mainly European) markets, there is a culture of long hours for part 
qualified students in Pakistan. Currently, one-half of part qualified students in Pakistan 
typically work 41–50 hours per week, while another two-fifths typically work over 50 hours 
per week.  
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Figure 6:  Hours worked in a typical week 

 
 
While three-fifths of part qualified students expect their working hours to remain the 
same, just over one-third anticipate an increase in their working hours. The primary 
reason for increased working hours is related to career growth – taking on more 
responsibility, followed by business-environment factors such as company culture – and 
to a lesser extent, company growth and understaffing. 
 
Figure 7:  Expectations for working hours and reasons for any increase 
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Improving employability and opportunities 
 
There is a high level of agreement that the CIMA qualification enables employment 
internationally (92%). Furthermore, there are similarly high levels of agreement that the 
qualification enables movement across all areas of business (88%) and more generally 
that the qualification creates career opportunities (90%), highlighting the fact that the 
CIMA qualification is perceived to be a catalyst for career growth among part qualified 
students. 
 
Figure 8:  Attitudes towards the CIMA qualification 

 
 
The majority of part qualified students (85%) are planning to move job within the next two 
years, and over two-fifths within six months. Furthermore, of those planning to change 
jobs, a high proportion (79%) plan to emigrate.  
 
 
Figure 9:  Proportion planning to move job, to emigrate* 
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Among those seeking employment overseas, Gulf countries are generally preferred – this 
could be due to cultural affinities − with the UAE being by far the most popular 
destination, followed by Saudi Arabia, Qatar and Australia. 
 
 
Figure 10:  Planned migration destinations 
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Attracting candidates and retaining employees 

In 2011, improved quality of life (85%) and an improvement in salary (85%) were the key 
reasons for migrating overseas, followed by a stronger economy (58%) and improved 
employment conditions (55%). 
 
 
Figure 11:  Reasons for migrating 
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Although only 24% cite additional benefits as a key motivator in employment, the benefits 
package is an important part of remuneration. All the benefits we looked at are important 
for students; i.e. all benefits scored 3 or more out of 5 on an importance scale. 
 
Three of the top four benefits desired are also the most widely provided benefits, 
although not necessarily in the same order. The most desired benefits are healthcare, 
bonus, pay rise as an incentive for passing exams and company car/allowance, scoring 
4.6, 4.4, 4.4 and 4.3 out of 5 respectively on our importance rating scale. However, the 
most frequently provided benefits are healthcare (45%), company car/allowance (41%), 
bonus (39%) and study leave (39%). In general, there seems to be a higher importance 
placed on individual benefits relative to the proportions receiving those benefits. 
 
As improved quality of life is a major motivator for part qualified students wanting to move 
overseas, we could infer from these findings that employers in Pakistan may benefit in 
terms of retaining talented candidates by making the additional benefits package more 
internationally competitive. 
 
  
Figure 12:  Additional benefits received versus importance 
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Skill sets that part qualified students in Pakistan most commonly wish to develop over the 
coming 12 months are leadership, decision making and time management. 
 
 
Figure 13:  Skill sets part qualified students wish to develop 
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A good working environment, followed by promotion prospects and job security, are the 
key motivators for three-fifths, two-fifths and one-third of part qualified students in the 
workplace respectively. 
 
Perhaps surprisingly, other potential motivators such as financial reward and benefits 
package are cited by just one-third and one-quarter of respondents respectively. 
 
Figure 14:  Motivators in employment 
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One word to describe...management accounting 
 
Part qualified students were asked to use one word to describe what management 
accounting means to them personally. The words below show the most popular 
responses, with the size of font denoting frequency of mention.  
 
Figure 15:  Words used to describe management accounting 
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Appendix 

Technical information  

Survey responses were collected by CIMA among active part qualified students between 
2 and 20 February 2011, via an online survey. The data was analysed and reported by 
an independent specialist consultancy. 

Just over 13,000 part qualified CIMA students were selected and invited to participate in 
the international study which covers 15 markets. Within the study period 2,121 
responded internationally, including 49 from Pakistan. 

The response data presented in this report has been weighted to reflect the profile of 
CIMA part qualified students by market. All base numbers quoted in Figures report the 
lowest unweighted base i.e. the number of responses. 

 

Further information 

For further information on technical matters relating to this survey, contact 
yourvoice@cimaglobal.com 

 

For further country specific analysis and reports, visit CIMA MY JOBS at  

http://myjobs.cimaglobal.com  
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Global contacts
CIMA UK – Head Office
26 Chapter Street
London
SW1P 4NP
United Kingdom
T. +44 (0)20 8849 2287
F. +44 (0)20 8849 2450
E. cima.contact@cimaglobal.com
www.cimaglobal.com

CIMA Australia
Suite 1305
109 Pitt Street
Sydney NSW 2000
Australia
T. +61 (0)2 9376 9900
F. +61 (0)2 9376 9905
E. sydney@cimaglobal.com
www.cimaglobal.com/australia

CIMA Botswana
Plot 50374, Block 3, First Floor
Southern Wing, Fairgrounds 
Financial Centre
Gaborone, Botswana
Postal address:
PO Box 403475
Gaborone, Botswana
Telefax. +267 395 2362
F. +267 395 2362/397 2982
E. gaborone@cimaglobal.com
www.cimaglobal.com/botswana

CIMA China
Unit 1508A
15th Floor, AZIA Center
1233 Lujiazui Ring Road
Pudong
Shanghai 200120
P.R.China
T. +86 400 820 4080 	
    +86 (0)21 6160 1558
F. +86 (0)21 6160 1568
E. infochina@cimaglobal.com
www.cimaglobal.com/china
www.cncima.com

CIMA Hong Kong
Suite 2005, 20th Floor
Tower 1, Times Square
1 Matheson, Street Causeway Bay 
Hong Kong
T. +852 2511 2003
F. +852 2507 4701
E. hongkong@cimaglobal.com
www.cimahongkong.com

CIMA India
Unit 1-A-1, 3rd Floor
Vibgyor Towers C-62, G Block
Bandra Kurla Complex
Bandra (East)
Mumbai - 400 051
T. +91 (0)22 4237 0100
F. +91 (0)22 4237 0109
E. india@cimaglobal.com
www.cimaglobal.com/india

CIMA Republic of Ireland
5th Floor, Block E, Iveagh Court, 
Harcourt Road, Dublin 2, Ireland
T. +353 (0)1 643 0400
F. +353 (0)1 643 0401
E. dublin@cimaglobal.com
www.cima.ie

CIMA Malaysia
Lots 1.03b and 1.05, Level 1
KPMG Tower
8 First Avenue, Bandar Utama
47800 Petaling Jaya
Selangor Darul Ehsan
Malaysia
T. +60 (0)3 7723 0230
F. +60 (0)3 7723 0231
E. kualalumpur@cimaglobal.com
www.cimaglobal.com/malaysia

CIMA Middle East
Office E01, 1st Foor, Block 3
PO Box 502221
Dubai Knowledge Village
Al Sofouh Road
Dubai, UAE
T. +971 4434 7370
F. +971 4434 1998
E. middleeast@cimaglobal.com
www.cimaglobal.com/
middleeast

CIMA Pakistan
No. 201, 2nd floor Business Arcade
Plot No. 27 A, Block 6, P.E.C.H.S.
Shahra-e-Faisal
Karachi, Pakistan
T. +92 21 3432 2387/89
F. +92 21 3432 2390
E. pakistan@cimaglobal.com
www.cimaglobal.com/pakistan

CIMA Singapore
51 Goldhill Plaza, #08-02
Singapore 308900
T. +65 6535 6822
F. +65 6534 3992
E. singapore@cimaglobal.com
www.cimaglobal.com/singapore

CIMA South Africa
1st Floor, 198 Oxford Road
Illovo, Johannesburg
South Africa
Postal address:
PO Box 745, Northlands 2116 
South Africa
T. +27 (0)11 788 8723/0861 
CIMA SA
F. +27 (0)11 788 8724
E. johannesburg@cimaglobal.com
www.cimaglobal.com/
southafrica

CIMA Sri Lanka
356 Elvitigala Mawatha
Colombo 5
Sri Lanka
T. +94 (0)11 250 3880
F. +94 (0)11 250 3881
E. colombo@cimaglobal.com
www.cimaglobal.com/srilanka

CIMA Zambia
6053, Sibweni Road
Northmead, Lusaka
Zambia
Postal address:
PO Box 30640, Lusaka, Zambia
T. +260 21 1 290 219
F. +260 21 1 290 548
E. lusaka@cimaglobal.com
www.cimaglobal.com/zambia

CIMA Zimbabwe
6th Floor, Michael House
62 Nelson Mandela Avenue
Harare
Zimbabwe
Postal address:
PO Box 3831, Harare, Zimbabwe
Telefax. 
+263 (0) 4 708600/702617
F. +263 (0) 4 708600/702617
E. harare@cimaglobal.com
www.cimaglobal.com/
zimbabwe

CIMA’s global offices may change 
during the year, so please visit the 
global web links for the most up-
to-date contact details. For a full 
list of global contacts, please visit
www.cimaglobal.com/
globalcontacts
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